Online platforms such as LinkedIn or specialized platforms such as Glassdoor are widely used by job seekers before applying for the job. These web platforms have rating and reviews about employer and jobs. Hence a job seeker do online search for the employer, before applying for the job. They try to find if the employer and job is good for them or not, what are the pros and cons of working there etc. Therefore, these reviews and ratings have an impact on job seekers decision as it portrays the pros and cons of working in a particular firm. Hence, the main objective of this study is main objective of this study is to find how the job seekers search for online employer reviews and the impact of these reviews on employer attractiveness and job pursuit intention. The other objective is to find the most crucial job factors that are given priority by the employee. For this, the study is proposed to be conducted in two stages, first, collecting data from the website Glassdoor, having 600000 companies' reviews. In the second stage, conducting an experimental study to examine the influence of job attributes (high vs. low) and employer rating (high vs. low) on job choice and employer attractiveness.
Introduction
War of talent has created a competition as well as talent crisis, which makes it essential for the organization to attract right talents [6] . Hence, during early recruitment activities the employer tries to attract job seekers whereas, applicants search for job and employer information in order to find the best place to work for [2] . Therefore, with the rise of Web 2.0 platform, the information about employers or jobs are easily searched and shared [1] . Therefore, nowadays, even job seekers are using an online platform for searching for information about employers and employment experience [3] . Among all the crowd sources employer branding websites (vault.com, indeed.com, etc.), Glassdoor has one of the largest databases of around 600,000 companies, in the form of employee reviews about job and employer rating, salary report and CEO approval ratings. Each reviewer rates the company on five parameters which are work-life balance, culture and values, senior management, career opportunity, and compensation and benefit. Apart from ratings, the employees are allowed to post text reviews in the form of comment which is categorized as the pros and cons of working in that company.
Research questions
The study aims to answers: do job seekers search for online reviews about employers? Do employer online ratings influence employer attractiveness and job pursuit intention of talented job seekers? Which is the most crucial job factor that is searched by job seekers on an online platform? Does employee online recommendation able to attract talented job seekers?
Background and related work
Glassdoor, launched in 2008, is one of the online platforms, where current, as well as former employees, share their employment experiences in the form of text reviews and ratings [5] . Moreover, the independent nature of these reviews makes them a credible source of information to job seekers as well as to firms in finding the employer's image [4] . For example, positive reviews and a good rating on the online platform enhances the employer image of the firm (Saini, 2018) . The Glassdoor was selected for various reasons. It is the leading website with a very big database. Among all the crowd sources employer branding websites (vault.com, indeed.com, etc. ), Glassdoor has the largest database search ratings and reviews of over 600,000 companies worldwide (glassdoor.com) [8] . Each company reviews consist of pros and cons of working there and rating on five different parameters viz. culture and values, work-life balance, senior management, compensation and benefits, and career opportunities, on a five point scale (1 very low and 5 very high), which provides a complete overview of the employer [7] . These reviews and ratings undergo a very tough review process, before being posted on the Glassdoor website [5] . In the explorative stage, reviews posted by full and part-time employees are collected. These text reviews are Permission to make digital or hard copies of part or all of this work for personal or classroom use is granted without fee provided that copies are not made or distributed for profit or commercial advantage and that copies bear this notice and the full citation on the first page. Copyrights for third-party components of this work must be honored. For all other uses, contact the Owner/Author. WSDM '20, February 3-7, 2020, Houston, TX, USA. © 2020 Copyright is held by the owner/author(s). ACM ISBN 978-1-4503-6822-3/20/02. https://doi.org/10. 1145/3336191.3372184 categorized in pros and cons of working in the company, and consist of their employment experience in the above mentioned five different areas For example, for organization such as Facebook, " pros: "Great benefits in terms of insurance and transport coverage" (in 129 reviews) "Excellent work culture, great perks," (in 105 reviews) and cons: "WLB can be a struggle at times -it is up to the individual to prioritize" (in 257 reviews) "Expect to Work Hard in line with the Move Fast mantra that pervades the company ethos" (in 60 reviews). These reviews are when read by potential job seekers, it influence their job decisions. Hence, the proposed study aims to find the influence of these reviews on job seekers.
